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POWER 100 CHAMPION

OWNABLE MOMENTS IN TIME - SNAPDRAGON

>l San Diego Wave Futbol Club
(8 4,302 followers
~ 3,,.; " @

We've teamed up with San Diego Community Power to use 100% clean,
renewable energy at our offices |
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San Diego Wave FC Becomes Local Sustainability Champion with Commitment
to 100% Clean Energy

sandiegowavefc.com - 3 min read

@O You and 102 others 3 reposts

PRE-GAME ON-FIELD T R
A ATTENDANCE PRESS RELEASE

Y Snapdragon stadium
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MATCH DAY ACTIVATION.
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52,000

9/17 SELL OUT

20,215

10/16 PLAYO+HF
RECORD



IN -STADIUM

SIGNAGE

GAME ATTENDANCE

RED STARS. 5,000

THORNS. 5,000
REIGN. 5,000

SPIRIT. £.000° IMPRESSIONS IMPRESSIONS

LOUISVILLE. 5,000 (TORERO — 8 GAMES) (SNAPDRAGON — 35 GAMES)
KANSAS CITY. 5,000

PRIDE. 5,000

DASH. 6,000* TORERO:
ANGEL CITY. 32,000" LED Fieldboards — (4) 15s pre-game, (8) 15s in-game, (4) 15s post-game exposures

COURAGE : 18.,000" SFatic Fieldboard - 8/?, 8/13,8/20
Videoboard logo-rotation - pre-game & post-game
RED STARS: 26,215

*= stadium sellout SNAPDRAGON:
LED Fieldboards - (4) 15s pre-game, (8) 15sin-game, (4) 15s post-game exposures

LED Ribbon Board - 1 minute of rotating signage
Videoboard logo rotation — pre-game & post-game
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DIGITAL MEDIA ENGAGEMENT

WAVE FC WEBSITE

ROS BANNERS

500X250

IMPRESSIONS: 85,429
CLICK THROUGH RATE: .086%

1200X148 (FROM 8/31)

IMPRESSIONS: 59,648
CLICK THROUGH RATE: .06%

728X90 (OLD SIZE)

IMPRESSIONS: 55,522
CLICK THROUGH RATE: .05%
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DIGITAL MEDIA ENGAGEMEN]T

CLUB UPDATES NEWSLETTER

SDCP NEWSLETTER INCLUSION OUTSTANDING -
PARTNER EXAMPLE

Sign up for a chance to win

FOUR PREMIUM LOGE
BOX TICKETS*

team-signed photo

55,405+
SUBSCRIBERS T

CLICK THROUGH RATE: 9.49
SEPTEMBER 15TH

OPEN RATE: 44.19%
CLICK THROUGH RATE: 1.49%
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' ASSET - | %lNc;zEASE W)

TOTAL
: - S
ATTENDANCE +3899
SOCIAL o
_ AUDIENCE +941%
 SOCIAL

enoaaement . +248%

~ NEWSLETTER
: i +195% wowmn

REACH
TOTAL DIGITAL

REACH 203K+

@ sandiegowavefc @
San Diego, California
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. et
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VIDEO VIEWS ]9M
NWSL RANK
FOLLOWER | ] ST
GROWTH L T
NWSLRANK
ENGAGEMENT . ]ST
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