LOYAL TO THE SO0IL

1108 301 01 THADI]



FOUNDED
¢

WE ARE A PROFESSIONAL SOGGER CLUB

LEAGUE




EXECUTIVES & TEAM MANAGER

QUR LEADERSLIP

M

M



QUR Wissl0UN

WE AIM TO

I\\ GRIIW LOYALTY Ill

\\

A



&R
LT
=)
—
=,
—

==
—
=2

i

.

1108 3HL 01 TWAD1




0UR FUTUR

SNAPDRAGON STADIUM

"'\' . lg”()(j('

. J LA
) o '0 ‘) ow v
ol YRR N |
» Nt

- ' -~ _‘
. . 1 -"‘ - )/
.’ ':‘ e 3 - ; L
A T N
. ol sidddBe s 1) T/ X
: - " L '
W,

TN,
i A
) 'v\ L " / 4




0UR FUTUR

8D LOYAL TRAINING FACGILITY

TWwFNRE LTe S

LOYAL HOME OFFICE {-Il;lr.s. :
AND TRAINING FACI

BIRD'S-EYE PERSPECTIVE

(1] FAMILY HOTEL [5] SKATE PARK AT S AT (e (2] BRAYGROUND

(2] FESTIVAL STREET (B s e (8] LOYAL ACADEMY PARKING/ TRAILHEAD
RESIDENTIAL

(3] BEVELOPMENT [7] SHAMPIONSHIP FIELD W/ B ALY T ANEL PALILITY [14] BLAYGRBUND, PUBLIC

SEATING FOR 800-1,000 EI LOYAL ACADEMY & COMMUNITY BATHROOMS

(4] BOUTIQUE HOTEL SOCCER PARKING

LOYAL VILLAGE | CONCEPT PLAN
SEPTEMBER 07, 2022
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OUR FPOLLOWILN E

1,000+ / MONTH 300 + / MONTH 200 +/ MONTH

217.YOY 97 YOY 8% YOY
35.8K 19 K 15K
INSTAGRAM TWITTER FACEBOOK

20K 2. 0K 135K

NEWSLETTER APP USERS ANNUAL WEBSITE
SUBSGRIBERS VISITORS
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Total social impressions across channels 2021.

20.0M

Total social impressions across channels
Jan — Oct 2022:

20.3 M

9% GROWTH
UP 3.6 M IMPRESSIONS FROM WHERE SDL WAS THS TIME LAST YEAR
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NEW for 2022
13,274 downloads

HﬂSTED BV Darren Smith and Jordan Carruth

G“ETS featuring industry experts, athletes, partners,
San Diego influencers/artists, and more

SDGP ad read on all episodes

HND ||3 on Spotifty, Apple, and other steaming location
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"7/: increase in individual ticket sales for weeknight matches
80/
5 o increase in average individual ticket sales
o increase in individual ticket revenue
44"/ . . .
o increase in total tickets sold

0
13/0 increase in overall ticket revenue for the 2022 season

* 4,519 average attendance
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al Bary of BO Lowal

o SI]I}P Corner Kicks, Clock Wrap,
Commercial :30 spot

« Two National Broadcast Matches on
ESPN

« ALL 2022 Matches Streamed on
ESPN+

- Local English Broadcast through Fox,
CW, COX

. Local Spanish Broadcast of ALL 2022 =T TE s Foxs
Matches through TV Azteca SAN DIEGO

1.09M pap—— o COX YW

tvazteca

VIEWERS ACROSS ALL CHANNELS

** waiting on October data




USL ESPN+ DATA

San Diego

League Broadcast Avg. = 21,165

. Away Nielsen P2+ Avg. Home Nielsen P2+
' Avg. Away Unigque Viewers ] Avg. Home Unique Viewers
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SAT. APR. 16| 7:00 PM
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SAT. APR 16 l 7:00 PM TORERO STADIUM
TORERO STADIUM
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. Esrn+ TVEW Waena'33

# COMMUNITY
POWER

“San Diego Community Power is a not-for-profit public agency committed to providing clean, renewable
energy at competitive rates and investing in innovative programs that benefit our communities.
Visit S-D-COMMUNITY-POWER-DOT-ORG to learn more about cleaner energy choices.”

SDCP On-Site Activation
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LEAL SIN WURDS

A platform to engage with the Hispanic
community in San Diego and beyond

LEAL
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A platform focused on highlighting and
celebrating all the amazing cities and
neighborhoods of San Diego County
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Air For € Corps » Navy +
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ARMED WERVICES YA
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